


The State of the BuyerThe State of the Buyer
Demographic TrendsDemographic Trends



Buyer Type YearlyBuyer Type Yearly

FIRST TIME FIRST MOVE UP

45%

FIRST TIME FIRST MOVE UP

SECOND MOVE UP THIRD OR HIGHER

10%
3%

3%

35%

40%
$217,000$210,000

10%
$140,000 3% $165,000

25%

30%

15%

20%

10%
1998 1999 2000 2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 2012

“Normal”

New Home Buyer Report, Copyright © 1998 New Home Buyer Report, Copyright © 1998 --2013 2013 ViaSearch, Inc.ViaSearch, Inc.

“Normal” 
Atlanta



$200,000 AND UNDER $200,001 TO $300,000 $300,001 TO $400,000

Sales By Price Range YearlySales By Price Range Yearly

65%

$400,001 TO $500,000 OVER $500,000

45%

55%

25%

35%

5%

15%

-5%
2003 2004 2005 2006 2007 2008 2009 2010 2011 2012

New Home Buyer Report, Copyright © 1998 New Home Buyer Report, Copyright © 1998 -- 2013 ViaSearch2013 ViaSearch, Inc., Inc.



$200,000 AND UNDER $200,001 TO $300,000 $300,001 TO $400,000

Sales By Price Range QuarterlySales By Price Range Quarterly

50%

$200,000 AND UNDER $200,001 TO $300,000 $300,001 TO $400,000
$400,001 TO $500,000 OVER $500,000

40%

45%

30%

35%

20%

25%

5%

10%

15%

0%

5%

Spring 11 Summer 11 Fall 11 Winter 12 Spring 12 Summer 12 Fall 12 Winter 13
New Home Buyer Report, Copyright © 1998 New Home Buyer Report, Copyright © 1998 --2013 2013 ViaSearch, Inc.ViaSearch, Inc.



Head Of Household Age YearlyHead Of Household Age Yearly
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SINGLE, NO CHILDREN AT HOME SINGLE WITH CHILDREN AT HOME

Household Status YearlyHousehold Status Yearly
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Origin YearlyOrigin Yearly
TRANSFEREE LOCAL

70%

80%

60%

70%

40%

50%

20%

30%

10%

20%

2003 2004 2005 2006 2007 2008 2009 2010 2011 2012

New Home Buyer Report, Copyright © 1998 New Home Buyer Report, Copyright © 1998 -- 2013 ViaSearch2013 ViaSearch, Inc., Inc.



TRANSFEREE LOCAL
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YES NO

Did You Use An Agent? YearlyDid You Use An Agent? Yearly
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Did You Use An Agent? QuarterlyDid You Use An Agent? Quarterly
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New Home Buyers Also Shopping New Home Buyers Also Shopping ResalesResales
YES NO

70%

80%

YES NO

60%

70%

40%

50%

20%

30%

10%

New Home Buyer Report, Copyright © 1998 New Home Buyer Report, Copyright © 1998 -- 2013 ViaSearch2013 ViaSearch, Inc., Inc.
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Product Preference TrendsProduct Preference Trends
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Why Did You Choose Your Home
Lot Exterior
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Lot Size
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Kitchen Cabinet Finish Yearly
WHITE LIGHT STAIN

90%

WHITE LIGHT STAIN
DARK STAIN PAINTED/DISTRESSED

70%

80%

50%

60%

30%

40%

10%

20%

0%
2003 2004 2005 2006 2007 2008 2009 2010 2011 2012

New Home Buyer Report, Copyright © 1998 New Home Buyer Report, Copyright © 1998 -- 2013 ViaSearch2013 ViaSearch, Inc., Inc.



Kitchen Counter Yearly
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Kitchen Floors Kitchen Floors 
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Family Room Ceiling Family Room Ceiling 
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Bedrooms Yearly
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Master LocationMaster Location
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Master Closet LocationMaster Closet Location
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Master ExtrasMaster Extras
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Laundry LocationLaundry Location
Upstairs Main Level Basement/Garage
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The State of the BuyerThe State of the Buyer
Demographic Demographic Trends For First Move Up BuyersTrends For First Move Up Buyers
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First Move Up Price Range YearlyFirst Move Up Price Range Yearly
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First Move Up Head Of Household Age YearlyFirst Move Up Head Of Household Age Yearly
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First Move Up Origin YearlyFirst Move Up Origin Yearly
TRANSFEREE LOCAL
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YES NO

Did You Use An Agent? First Move Up YearlyDid You Use An Agent? First Move Up Yearly
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PRESALE   SPEC
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First Move Up Buyers Also Shopping First Move Up Buyers Also Shopping ResalesResales
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The State of the BuyerThe State of the Buyer
Practical ApplicationPractical Application
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Price Point Trending Price Point Trending -- New Construction SFDNew Construction SFD
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Percent of Resale Closings 
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Trending Trending –– Condo  TH  SFDCondo  TH  SFD
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Trending Trending –– Condo TH SFDCondo TH SFD
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Resale Price Change 07 Resale Price Change 07 –– 13 vs13 vs
Percent of New Homes Sales 2012Percent of New Homes Sales 2012--20132013Percent of New Homes Sales 2012Percent of New Homes Sales 2012--20132013
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New Versus Resale!!!!!!New Versus Resale!!!!!!



Median Price TotalMedian Price Total
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Total Median Price Year to Year % ChangeTotal Median Price Year to Year % Change
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Units Closed TotalUnits Closed Total
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Total Units Closed Year to Year % ChangeTotal Units Closed Year to Year % Change
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Radical Change in Price Results in Radical Radical Change in Price Results in Radical 
Change in DemandChange in Demand
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S fMarket Shifts



Lot Prices Reverse
+

Specs Come Back
+

Inventory Remains Lowy
+

Demand ContinuesDemand Continues

Is the Tunnel Gone?



Lot Price Increase vs. Home Price Lot Price Increase vs. Home Price 
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Lot RatioLot Ratio -- Median PricesMedian PricesLot Ratio Lot Ratio Median PricesMedian Prices
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Permit Trend 10/2008 Permit Trend 10/2008 –– 4/2013 Atlanta4/2013 Atlanta
Permits/Month 12 Month Moving Average
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Permit Trend 12/1996Permit Trend 12/1996-- 4/2013 Atlanta4/2013 Atlanta
Permits/Month 12 Month Moving Average
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Permit Trend 11/2008 Permit Trend 11/2008 –– 4/20134/2013
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Permit Trend 1998 Permit Trend 1998 –– 4/20134/2013
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Inventory Inventory –– All Residential AtlantaAll Residential Atlanta
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Inventory vs. Months of SupplyInventory vs. Months of Supply
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